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We're a team of insight and IC gurus,
creative sparks and digital wizards

Meet a few of us...

Design Director Creative Director Internal Communications Director Behaviours & Employer Brands Account Executive

Paul Cohen Nick Cordell Carly Murray Simon Andrew Megan Hambly

Loves all things Christmas and He likes to think he’s an expert Fancies herself as an 80s popstar, Hasn’t done a triathlon for years Typically buried somewhere in a
would like to be employed by Father mountain biker, but Nick tends to but unfortunately, she can’t sing for but still bangs on about it today. bookshop reading the current
Christmas one day. Paul, or PC as spend more time in hospital after toffee. Even in the shower. Thankfully, Also bangs on about understanding best-seller. But when she's not,
he’s better known, creates beautiful, crashing than on the trails. No matter ~ Carly sounds much better when employee behaviour being key to any  she’ll be digesting the latest client
uncluttered and practical designs—a  how incapacitated he is, he always talking albout all things internal successful employee-led project. briefs and turning them into perfect

mere 1,785km from the North Pole! comes up with design gold! communications related. project plans.



We want to see a world where boring Is banned!

Can you imagine that? A world where we don’t have to settle for stale and stodgy, where the tedious
Is taboo and boredom is soo00 last year. No one deserves the dreary after all!

S0, we're on a mission to boot boring out the barn door through killer IC campaigns, daring design
and sparkling digital innovation.

Everything we do starts with you because your audience are the most important people, right?

We get the insight we need We make the complex ... and we zero in on the We'll challenge you along
to understand what makes simple by surgically removing problem that needs solving, the way too... jJust don't
your crowd tick and what the BS and turn the mundane helping us to smash your mention the ‘B’ word and
motivates them so we can into the marvellous... targets through creative, we’ll get along just fine!
create campaigns made bushy-tailed, and emotionally

just for them. engaging comms.



What we actually do
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Internal
Comms
& Change

We'll cut out the chaff, keep it
simple and help you create and
share engaging and impactful
stories. It’s our insight, our ability to
pair solution-providing campaign
strategies and activations with coal,
creative content that keeps clients
coming back for more.

Employee Value
Propositions

& Employer
Brands

Come for the internal comms and
stay for the EVP! So your internal
brand is a little drab, and you're not
getting your fair share of the talent
out there. We get it. Our expert
team can reinvigorate your employer
brand, and make you dazzle for new
recruits and existing teams alike.

Design
& Brands

Bad design is soooo 2021. Because
we get to know you before we even
think about opening InDesign, we’re
one step ahead. We'll take your brief
and turn it into something beautiful
which just works across multiple
channels and settings. It will hit

your brief and maybe even take it to
another level.

Animation
& Film

Real-life videos, talking heads,
interviews, animation, GIFs,
minimations, rich pictures, scripting,
storyboarding — whether it's for
Internal or external audiences,

we can bring your story to life
through moving pictures.

Digital
& Virtual

We transform your digital solutions
and bust the complex by designing,
developing, and delivering multi-
platform solutions for web and
mobile apps, virtual events and
online gamification.



Our work
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©  BEST SHORT FORM FORMAT AT THE
BROADCAST DIGITAL AWARDS 2022!
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SUMMER FRIDAYS ARE BACK!

FROM 27TH MAY UNTIL 2ND SEPTEMBER
MAKE UP 4 HOURS FROM MONDAY - THURSDAY

% AND LOG OUT @IPM O] FIRID/ATS g

Supporting Paramount to create a great place to work .

Qm””t MORE INFO ON THE LOCK

Insight dea Impact THIS WEEK'S

The Paramount internal communications team We are proud to be the retained agency for We increase engagement in all their internal L@N@HTUME
is focused on creating inventive experiences Paramount. We work as an extension of their communications activities, help to convey their gEENUN@ o -
and sharing meaningful business stories which team providing them with strategic advice, business successes, objectives and priorities
support leadership to make Paramount feel like guidance and ideas. Week-to-week we and develop and support ongoing engagement OF THE FIRST EPISODE OF OUR NEW
a great place to work. Although Paramount has support them with design, digital, copywriting campaigns around wellbeing, sustainability eI HALD
over 1,000 employees, they have very limited and events. Our focus is on making sure their and diversity and inclusion. 92% of Paramount
internal communications resource. employees feel, see and experience people feel the internal communications
Paramount as a great place to work. team communicates with them extremely

to moderately well.
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so[we asked yo u to help us create an authentic
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Attracting new talent with a personal approach to innovation ==

Warmy | Cpen Q7nspiring

Insight ldea Impact

Roke is a research and development business We did some extensive research with employees We used employee Polaroids and quotes to

that rely on a strong supply of highly skilled to understand what they love about working make it personal and build the authenticity.

engineers. They are a complex company with there. We used this to create their employee value  Our assets were put to immediate use across

business units that feel like distinct entities. They proposition, and surrounding employer brand. a series of recruitment marketing campaigns. MW»(W
needed a central employer brand with enough The solution had one central theme, a number of Initial feedback has been fantastic. Roke is Did you know about our

flexibility to tailor to each audience — ensuring it underlying key messages and a wealth of proof continuing to review and improve their ambition to make a difference to the world?
was authentic to the employee experience. points to bring it to life. The result was a clear recruitment content with our new approach.

brand with the depth and flexibility to work for
each department and role.

View video u



https://vimeo.com/manage/videos/704051740/47aa181cea
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Make a small sacrifice . A
for later on in life. L e
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CABIN CREW MEMBER

Engaging the hard-to-reach crew at easyJet 2> @20 Jx
with a financial wellbeing campaign

£11 less a month in your bank
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SILVER

INTERNATIONAL
BUSINESS AWARDS

her current pension pot is £5000.

FROM APRIL 2018

Insight ldea Impact

easydet’s cabin crew are a younger, happy- Pensions can be a bit boring, right? So, we A huge rise in pension contributions — 101.
go-lucky bunch. They don’t have time to think captured our audience’s imagination with a in fact, 27% of employees chose to add

about their pension. That was a worry for fun, engaging campaign making them easy to more 1o their pension pot every month.

easydet and they needed help to find a understand and encouraging people to start

comms campaign solution. thinking about their financial future.
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We love working with the Surgery
because they’re bright, creative,

strategic, and they’re so collaborative | think the comms campaign and the

In their approach. Even when disruption influencing group is really
something isn’t quite right, we work excellent, best I've seen since I've joined
really closely together to get the best this company and could really have an
outcome for the business. impact if we keep consistent with it.

Laura Campbell Head of Internal Communications Stuart MacDonald Head of Operations HR & Industrial Relations

easyJet easyJet



Don’t wing it.

Getting Channel 4 employees to use their noodle
and get excited about cyber security

Insight

Channel 4 needed to make online security fun
and engaging. They wanted to bring some life
to a serious, dry message by grabbing attention
and making it easy for their audience to get the
information they needed. It had to be simple and
stand out from a host of other internal comms
messaging by being creative, innovative and
visually powerful.

l|dea

We got really creative with this one to ‘deliver’ a
brilliant campaign! By turning the key Channel 4
safety actions into a takeaway menu of options,
we produced a delicious, fun-copy rich and
visually stunning campaign which really stood
out. It’s bad ‘korma’ not to look after your
digital safety after all!

Impact

The campaign went down like a lovely Friday
night chicken tikka. It was unique and, with

big, bold and bright visuals became an instant
Channel 4 comms classic. It got people intrigued
and talking, driving internal discussion and action
uptake. It’s still making a progressive change to
daily working practices thanks to its colourful
and highly visual artwork.

surgeny

Have a
Pad Thai-dy up...

Remember the clean
desk policy.

Delivered

to you by Info
Sec

Ai_ Don‘tbeadims
I~ about safety...

Stay safe with our tasty

takeaway tips. 1 ““‘“ﬁ;ﬂ Lto Jnfe

Delivered
to you by Info
ec

S ® -

/Ii_ Use your noodle.

Delivered

Al 1t's bad korma.

-l- Ensure websites are secure
(remember HTTPs).

Delivered

to you by
o



Read all about it - new print channel for Cadent's Field Force

dea Impact

Insight

Working closely with Cadent's internal comms
partners, the new incarnation of the publication
has given them a way to reach people in the
field. Competition entries and feedback suggest
the magazine is well read and with more digital
enhancements planned, it's set to be a great
vehicle for creating more interaction with the field
about what's happening in Cadent.

The existing publication didn’t represent

the modern, forward-thinking and inclusive
organisation Cadent now is. The mag had

to balance getting important business-led
information across in an easy-to-access and
highly visual way. We created a new style and
format in print and as a digital PDF. With fewer
but more practical stories it now reflects the lives
and work of the Cadent community.

Cadent were struggling to engage with their Field
Force teams, who traditionally don't 'do’ digital
internal comms. The existing flagship printed
publication, The Patch, had died on the vine
during COVID. They needed a new publication
which could speak directly to their field teams.

2 Tno Patch | March 2022

Well done,

and thank you
for everything

you do!

Welcome to the second edition of our new-look
Patch Magazine. So much has happened since the
November issue, and while | don’t want to speak
too soon, it feels that as spring approaches, we're
leaving the tough winter months behind.

W

of up to 100mph. As ever, our people
ensured the very best support for our
communities throughout the adverse
conditions.

We continued to keep our customers on gas.
throughout the festive season and the cold

Abig

sent me messages about my articie i Uty
Week where | talk about the importance of
levelling up and great opportunites for people:
across all regions.  know many of you share
my sentiments. You can read more on The
Depot, where the story was published.

66

I really enjoy hearing all
the stories of how our
people are going above
and beyond to help our
customers.

We keep moving up the customer service
league tables, which is reat, and we'e
getting to be where we want o be.  eally
enjoy hearing al the stories of how our people.
are going above and beyond to help our
customers. Our persona interactions with
communities are what set us apart from other
utiity companies, and | know we've been
sharing some of those brillant stories on The.
Depot via our social media channels and in
this edition of The Patch.

8 Tho Pateh | March 2022

sharing your stories.

Thanks again for everything you do,

Howard Fosier

Chief Operating Officer

‘Cadent Chief Operating Offcor

pridein ,

=

Please keep '

S

‘ ‘ Iam sure you share the
same sense of pride in
our colleagues as I do.

SUPPORTING

WOMEN IN CADENT

="

surgeny

ITTSALLINT
FAMILY FOR
CHRIS AND JE

‘or one Cadent engineer based in the North West, his job
really is about keeping it in the family.

(Ghis Turner, 54, has worked at Cadent since he left school at 16 andis
nowa lead engineer.

March 202 | The Patch 3

Jess, 20, Training
Programme (ETP)

good for

around his Lancashire patch

 and | didn't
have much experience of being out on site at the time.

tually” he said. "

side of things.

Because

todothe job safely”

Jess said: “If | mention my dad, people say he pretty much knows.
everything”

partof the ETP,

jobs
enginers doat Cadent.

dad and his second man, Jay Barnes.

90 off to work every morning since | was lte.

‘ ‘ I'm quite proud, Jess will be
the second generation in
our family going into the
gas industry.”

* he said.

pick up on that”

amount of change during his time in the job

Why is a group like Women in Cadent
important?

KM: Supportis the main thing. It a
‘community to which you can say, Im having
abad day or 've come across this today, has
anyone baen through something similar? As
woman, you are the minority in a company.

like this, but somebody in the group willalways
be happy to pick up the phone. Women n
Cadent have supported me in making positive
changes within Cadent. | had an Idea, and
they put me in meetings with althe right

Cadent

difforent ways,” he said

whichis a very g o

anymore, thankfully!

t0,1just work out of my van from home.

good, making our jobs easier”

of career,

stereotypical for a girl

Athome,

Mareh 2022 | The Patch 8

Your Gas Network

Women In Cadent o people and supported me. I it wasnt for
launched at the Talwar (2n engineer working on the Governor Women In Cadent, we wouldn't newov:::gcy
P Improvement Programme) and group sponsor " § —
beginning of 2020 as Mumtaz Patel (Sonior Oporatona Managor
an emp e Nortn! Sometimes s simple hings ke PPE - have
group for women across AT TR D atough time getting PPE that fits, where a guy “
the It aims P
to support women ina dits Wnats your Involvement with the Women in I'm the Infertility Lead
variety of roles and to very male-cominated. fve seen more women within Women In Cadent
improve life at Cadent hich Yammer, fiow. amtihthtsre are oé?sr
the field women that cover other
for everyone. ltwasa . interested me.1d pop along, Over  year ago. sub-groups.
policies .
Group sponsor i There are
experencen peopl e gro. some people fve seen online at events
the industry. but it and said, I \gs. You're
entirly different for me.
qute Ule-whols twe nead to spaak o so wa can of softer skills,which | feel in Cadent is where
s the skillset Other women cover. focus on doing the hard skills and getting the
o work done. So that softr skl development s
what et out of Women n Cadent.
speaktoor Jpport o got
m Iwouldn' be abe to

out of your mind; other days, you think t would
be nice to have a chat about it We need that
balance in the workplace.

What sort of support have you had at
Cadent as a woman in a male-dominated
industry?

KM:No one preps you for it per se, but people:
are there if you reach out. When | frst went nto

€6

It is supportive at
Cadent, it's very pro-
women getting into

ions, it's a great

and itwas about finding out what the dynamics.

d how you fitted into that. There is a
completely different dynamic out n the field
compared o the office but | wouldn't have t
any other way. Everyone s so

place to be.

PT: was interested in the group because |
wanted us to have that feminine touch in the

“DON'T LET THE TECHNICAL
F THE JOB BE A SHOWSTO

ELEMENT
PPER.”

She h =

Her current role as Delivery Support Manager means

be able to do an operational role.

place to be.

down to earth : AT
" " business. We do things like book club, which Investrment Planning Office.
and supportive. Every day s 2 school day! is such a nice break because we're not going Butfor i
ditsvery Soit's notlike | i a choice, and | want people to be helped to be able to
chat
cing .1 d we've got ived, A
e time to t because they're passionate aboutit.

barriers can be there.

Take a tour of

We closed our Ashbrook Court office in
December and changed our registered
address to Ansty Park.

together n one place to help us ive our values
and deliver our purpose.

o visualise what the buiding willlook like
when you visit for meetings or events, check

work to o

structure watertight and getting the building
handed over from the MeL.aren builders.

Now we're busy getting the interiors ready and

Spot on before we start moving people in.

IT’S GOOD

TO TALK...
ABOUT MENTAL
HEALTH AND
WELLBEING

hosting them and putting sessions together.

Our nowhome.. Arsty Parknside

roam, Health Team

recently set out on amission to visit

“People think that because its a technical role, they may

“Without all the volunteers, we wouldn't get the successes

we didn't have a voice before.”

S e
o I v

March 2022 | The Patch 11

OVERCOMING

-~ COMMUNICATION

.. BARRIERS

communicate with us?

Language (BSL) s their preferred method of
utilse hich off

& ColinSouter

: IFited wave
custoraes :
24 prony oscapa na ascental oo whera
Winsightand neaing mpaiments and wher
inSonans egimpdimens e Tuced Sgn Lwe ot s me 1 cant
Son ot would
A anorganisation,we're commited ava boon impossil ohanvise. Even ho
o ‘warden was unaware of the app and had
- e
! prges inere s vy of
» o SHeah ek Lyme e tor
o support ur ustomers neads chcktne St | fhanking Lynne Sae

customer what thelr preferred method of
communication s f this has not alreacly

3.
726080779, then press #

-

beenrecorded.

ive app on

o

For
can offer alternative format communications

youneedit Just vsitthe app store, search
L

including braile, audio CD, and large print

Teamon

ige of

+ Acopy of the

* Your cost code posted on Yammer.

Ifyou have feedback or questions

feguarding Team: Box.

network to talk about mental health.

support and advice. Thank you to everyone

‘support
inwith Time
toTalkD: i el
Iliness charities. we aim to book another event later this year:
e pop-i
Coveniry
a S orto

a conversation about mental health over
acuppa.

‘Whie the tea was brewing and the cake was
being cut,

0n 0800 872 9715 (option 2). We'e here to
supportyou.”

as urgent.

SIGNLIVE: FIELD FORCE - BUSINESS AREA CODES

Costan CMO)

|_5!gn|. Ivﬂ ‘

Worson's GVOT

Network P (OO!

partners,

available to every Cadent employee.

ity (CVO)

Eastern Network ERR)

North London ERR)

Boulton said: It was great to see so many take

feel supported.

West Midands ERR)




You’re all super helpful, super smiley
and super-efficient, nothing ever
seems too much to ask and you
clearly have a wealth of experience
and knowledge in what you do. | can
tell you’re a cool bunch and you give
me confidence in delivering what |
need to for my colleagues!

Claire Shaw Internal Communications

Cadent

surgeny



SOANE —
<\ Nestle

EMPLOYEE TOP ENGAGED
P WORKPLACES

UK & EUROPE
ENGAGEMENT
AWARDS

Transforming how Nestlé's leaders work
and think with an Immersive experience

Insight

Nestlé were facing a huge challenge

— they wanted to be more agile, and instill a
more collaborative and innovative mindset in
their teams so they could outpace smaller
start-up competitors.

l|dea

Thanks to our insight gathering elves, we
identified the three main blockers to the
transformation they needed, allowing us to
create immersive events and a stand-out

visual campaign.

Impact

A sharp increase in campaign-based

workplace activity and engagement with major
improvements in every leadership programme

target measure.

How do we get
more comfortable with

risk, failure and the unknown?

Gie

HACK

¥

§\\{n.leh-'fl,,

LE ] &
K

INSIGHTS

Risk, Failure & The Unknown

Ghost car augmented reality navigation

—The team from Jaguar Land Rover Research
accolade.

Their ambition was to create a 3D ghost car

in a vehicle's display, which would visually

guide the driver for them to follow. Although

challenges slowed progress, the team gained

numerous learnings to help benefit future

augmented reality technology.

gie

JACK

surgeny
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7 Stronger
" ToIC, N\ together

Awards
2023 .

Award of Excellence

A dynamic TV-show style virtual event to
inspire GBG’s people to feel stronger together

P 3 and write your own e
|

GBG wanted to bring their employees together A live virtual TV-show experience with no speaker 92% agreed that they enjoyed the event, l briliiant GBG stary:?
globally to celebrate the year, thank everyone talking for more than nine minutes to keep it 83% felt inspired to smash the year ahead, " ale
for their part in their success and to excite them dynamic and interesting. We maxed out on 91% felt proud about what GBG do, iz
about their future plans. the interactivity and created a bespoke virtual 87% felt clear on where they’re heading and
photobooth to capture the moment 95% Dbelieved they were stronger together.

when everyone was 'stronger together'.

View video u



https://vimeo.com/manage/videos/790043428/df57f5bef1
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Tl r F h ¥ - WE BELIEVE COFFEE IS AN ART
o i [ i )
a N O ] =
=a } * . ‘ q
| ) At Nespresso, we have a rich heritage, rooted in our pioneering
" By . . i . spirit and ongoing quest for excellence. High quality, expertise and
' s L] . i ion are some of the things we are best known for.
et &
‘ But we also see coffee as an art - something beautiful, unique and

rare, and that can be cultivated to grow the best in each of us.

We believe that harmony can be brought to the world through good
taste and beauty - and our coffees are unrivalled in both.

" N@eMcl ¥l THE BEST IN EACH OF US '

Nt 00000 s "

WHAT’S MY ROLE AS A LEADER?
WE CAN ONLY SUCCEED WHEN WE’RE ALL ON THE SAME PAGE!
YOUR ROLE IN ENGAGING PEOPLE WITH OUR PURPOSE IS VITAL.

L -

Help ams reconne U purpose as a guide to inform Keep the conversation going and Be a role model and lead from the front.
core purpose to support a b d and the direction we give to continue to inspire each other behind Showing that living our purpose will help
und ding of our goals and ms and the busi our purpose in 2023 and beyond. others do the same.

objectives,
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Creating art to create a stronger connection
to business purpose

Insight

Nespresso asked us to help their people focus in
on their brand purpose. A leadership session was
the ideal time to start embedding the message,
SO we created and facilitated a fun session to
zero in on their purpose, explore what it means
to them and engage them in it, so they could
cascade it to their teams.

l|dea

We kicked things off by demonstrating the
importance of purpose and how businesses that
have one and use it are more successful. Then
we brought the Nespresso purpose to life through
an art activity inviting participants to depict the
consumer journey and their own ‘moments of
growth’ in art. We followed up by delivering a
leaders’ toolkit.

Impact

We received fantastic feedback from the fun
session “... a huge thank you for your work on
the leadership day. We have had a wealth of
positive feedback; one person said it was the
best leadership day they have had. Thank you so
much for bringing our purpose to life in such a
creative way.”




BAUER
MEDIA GROUP
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Getting Bauer buzzing about their intranet

Insight

Bauer asked for our help to make their new
global intranet launch go with a bang. It was
all about creating awareness, excitement and
educating people on what to expect from the
new platform.

View video u

l|dea

We developed a character-led approach with
"Bee" walking employees through the new
intranet. We produced an animation, several GlFs,
infographics, email and intranet headers, plus a
toolkit, to give Bee some real buzz!

Impact

The new platform launched successfully and
we recieved this lovely message from the client:
"The toolkit and assets were really well received
by our global comms network yesterday,

so thank you for all the work so far!"

your communications role

in a nutshell, we need you fo...

myBaver my connected workspace

it's herel
welcome to

surgeny



https://vimeo.com/manage/videos/814921191/c66d50ae5c
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Our awards

Best
Medium Agency

2023

A
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STEVIE’
WINNER

NTERNATIONA
NESS AWARD

HS1
‘What Good Looks
Like’ App
2019

Award of Excellence

GBG All Employee
Virtual Kick Off

2023

Comms

AWARDS2018

CAA Dronesafe
Brand, Website
& Drone Code

2018

BRILLIANCE AWARD

WINNER

IC CONSULTANCY
OF THE YEAR

IC Consultancy
of the Year

2022
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=

CAA
The Skyway Code

2018

Corporate
Content
Awards

Recognising corporate
narrative and storytelling

Best Interactive Content

Cadent Gas'

Challenge Campaign

2021

2018
STEVIE

WINNER

H‘ RNATIONA
5 SS AWARD

=

E.ON
Heartbeat CRM
Video

2018
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INTERNAL COMMUNICATIONS
AND ENGAGEMENT AWARDS

Best Use of Storytelling

Cadent Gas'
Challenge Campaign

2021

2018
STEVIE

NTERNATIONA
SINESS AWARD

=

Southern Co-op
Annual Report

2018

surgery”
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QENNE 2054
e TOP ENGAGED I000=0000
o WORKPLACES EMPLOYEE il I|!|1|!|
Voo e UK & EUROPE ee E‘vNVGAAR%ESMENT
AWARDS ENDE STEVIE®
WINNE
NTERNATIONA
BUSINESS AW
. : easydJet
Nestlé’s Ignite Consultancy y :
. Employee Pension
Leadership Programme of the Year .
Campaign
2019 2019
2019

IolC. N IoIC, Y 10864,
Awards . Awagds
2018

AWaI'dS |
2018 .

easydJet National Grid NATS Your Space
Employee Pension Bring Energy To Life Employee Engagement
Campaign App & Web Platform Programme

2018 2018 2017



BARN TO
BOARDROOM

Bringing our friends, colleagues and clients
together to talk all things IC. Our Barn to
Boardroom (B2B) networking event was
established way back in 2015 and is a chance
for |IC and engagement professionals to

come together and share their challenges,
experiences, ideas and frustrations.

We’'re very lucky to work in a beautiful bit of
the West Sussex countryside. Our location (in
an old converted barn) gives everyone the time
and space, and the freedom they need to think
creatively.

At B2B we unearth new thought-provoking
and down-to-earth real life stories from our
speakers (the sort you won'’t typically find

on the speaker-circuit). We get five-star rave
reviews every year, so don’t be shy, just ask for
an invite.

[

- + i - : ! N ~ : = e
' | Py " \ | surge
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It's so easy to neglect your own personal
development, but events like this, with like-minded
|C professionals are a great opportunity to learn,
grow and focus on the things that really matter.

Claire Widd Head of EMEA Internal Communications

rackspace

technology



Carly Simon (sorry Carly AND Simon), our

|C Director and Employer Brand expert love

to chat all things employer branding on their
reqular popular podcast. With insight and

top tips from industry experts (alongside their
interesting stories and embarrassing cock ups!)
the KA podcast can help you build your own
kick-arse employer brand. (Insert obligatory
use of emaoji here).

Listen here

surgery

EMPLOYER
BRANDS

THE PODCAST

WITH SPECIAL GUESTS FROM
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https://www.buzzsprout.com/1810379

Our day rates

o

Internal

Comms &

Employer
Brands

Behaviour Change &
Employer Brand Expert

|C Director

IC Specialist
Senior Copywriter
Junior Copywriter
Speech Writer

IC Project Manager

£825
£825
£650
£550
£350
£700
£400

b

o

Design
& Brands

Creative Director
Designer
Artworker
Senior Visualiser
lllustrator

Art Director

Project Manager

£825
£660
£550
£825
£825
£825
£400

Animation
& Film

Animator

Storyboarder

Script Writer / Editor

Video Direction (1x person + Kkit)
Video Editor

Art Director

Project Manager

£700
£825
£700
£1,100
£700
£825
£400

Digital
& Virtual

Content Director
Senior Web Developer
Web Designer

Senior App Developer
PowerPoint Designer
Project Manager

£825
£825
£660
£825
£660
£400



surgery
(Get in touch

We can engage your people in an empathetic, exciting and different way.
We will work closely with you to develop ideas and smash your objectives.
We can’t wait to start working with you.

Contact us Find us Follow us
t. 01428 707524 Surgery Design and Digital Ltd

e. info@ineedsurgery.com Granary Barn, Orchard Park Farm, Lurgashall
ineedsurgery.com Petworth, West Sussex, GU28 9EU

CYBER
ESSENTIALS

v;

CERTIFIED
PLUS


mailto:info%40needsurgery.com?subject=
http://ineedsurgery.com
https://www.google.com/maps/place/The+Surgery+Design+and+Digital+Ltd/@51.037583,-0.667825,17z/data=!3m1!4b1!4m5!3m4!1s0x4875cb282d0c1d1b:0x395193096c9a535c!8m2!3d51.037583!4d-0.665631
https://www.google.com/maps/place/The+Surgery+Design+and+Digital+Ltd/@51.037583,-0.667825,17z/data=!3m1!4b1!4m5!3m4!1s0x4875cb282d0c1d1b:0x395193096c9a535c!8m2!3d51.037583!4d-0.665631
https://www.google.com/maps/place/The+Surgery+Design+and+Digital+Ltd/@51.037583,-0.667825,17z/data=!3m1!4b1!4m5!3m4!1s0x4875cb282d0c1d1b:0x395193096c9a535c!8m2!3d51.037583!4d-0.665631
https://www.linkedin.com/company/the-surgery-design-digital-ic/mycompany/
https://www.facebook.com/surgerysocial
https://www.instagram.com/surgerysocial/
https://vimeo.com/surgerydigital
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