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We want to see a world where boring Is banned!

Can you imagine that? A world where we don’t have to settle for stale and stodgy, where the tedious
Is taboo and boredom is soo00 last year. No one deserves the dreary after all!

S0, we're on a mission to boot boring out the barn door through killer IC campaigns, daring design
and sparkling digital innovation.

Everything we do starts with you because your audience are the most important people, right?

We get the insight we need We make the complex ... and we zero in on the We'll challenge you along
to understand what makes simple by surgically removing problem that needs solving, the way too... jJust don't
your crowd tick and what the BS and turn the mundane helping us to smash your mention the ‘B’ word and
motivates them so we can into the marvellous... targets through creative, we’ll get along just fine!
create campaigns made bushy-tailed, and emotionally

just for them. engaging comms.



What we actually do

Digital
& Virtual

We transform your digital solutions
and bust the complex by designing,
developing, and delivering multi-
platform solutions for web and
mobile apps, virtual events and
online gamification.



Digital & virtual: what we do

We transform your digital presence through bespoke multi-platform solutions all while ensuring we are
ahead of all up-and-coming tech trends! We love working with our multinational clients, SMEs, charities
and local businesses and are proud to provide a full-service personal approach.

Talk to us about...

We work with...

e \Web design & development
(UX/UI Design)

e App development

e Microsites & intranets
e Email communications
e Virtual events

e Fim & animation

e \Web hosting & cyber security

SEO & data analytics
Multi-platform accessibility

Service level agreements
(SLAs) for ongoing support

How you can utilise our expertise

IN internal communications, design,
branding, employee value propositions,
content, and copy!

e SharePoint, through Silicon Reef
e Chameleon (events and experiences)
e Cyber Essentials

e And we are accredited procurement
partners with Bloom Services &
JOSCAR



We're a team of creative sparks
with forward thinking concepts and ideas

Meet a few faces from the team...

Design Director

Head of Design

Paul Cohen

Loves all things Christmas and
would like to be employed by Father
Christmas one day. Paul, or PC as
he’s better known, creates beautiful,
uncluttered and practical designs—a
mere 1,785km from the North Pole!

Adam Smith

Adam splits his time at home
between alphabetising his vinyl
collection and tuning his telecaster.
At work, you'll find him weighing up
the pros and cons of a 12-column
fixed grid (rock 'n' roll, man!)

[]
Head of Digital

Head of Digital Development

Account Executive

Matt Prudente

Lover of all things bike and technical,
he’s always happy to share his
knowledge. Which is great as he
heads up our digital team and

the whizz bang code that makes
everything possible.

Lucy Taylor

Out of the barn, Lucy loves a spot of
gardening, yoga, sea swimming (not
at the same time) and hanging out
with her dog, Toffee, who'’s a big fan
of joining her in the office (and gets
paid in treats).

Fran Gillard

Fran’s a bit of a ‘fanperson’, but

she can’t decide between sci-fi or
fantasy! While that debate continues,
she manages everything digital,
keeping the Surgery 'Matrix’ running.



Our work

surgeny
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Bayer Cardiovascular Shines at ESC
Congress 2019 - Booth Tour Now
Available
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Hitting the lbeat — a new internal comms app
for Bayer brand Xarelto

Insight

Bayer brand Xarelto, one of the world’s leading
cardiovascular therapies and treatments
providers, needed a way to analyse and
understand how their internal comms messages
were landing with their people. The information
was always important and timely, but they didn’t
know how, when or even if it was being read and
acted on.

l|dea

Xarelto came to us to find a digital solution

to help their internal teams understand what

was going on. Working within their existing IT
resource framework and using platforms such

as Sharepoint and Azure, we created a new
‘Heartbeat’ comms app. The functionality allowed
users to set up push notifications and to track
what they were sending out and the responses to
it to ensure maximum impact.

Impact

The app has proved so successful that word of
mouth has clearly got around the Bayer group!
We've been commissioned to build something
similar for Eylea, Bayer’s eye therapy brand, with
more brands interested in developing an app of
their own.

surgeny
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Bi-Weekly News Update
Breaking News
Competitor Tracker
Congress News
CV.blog
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CAD PAD | SPAF 26.09.2019

+++ ESC 2019 'Xarelto' Congress
Highlights +++

Dear 'Xarelto' Team,

The highlight of this year's Congress of the
European Society of Cardiology (ESC) was

undoubtedly the new ESC Clinical Practice
Guidelines on the management of 'Chronic
Coronary Syndromes (CCS)' which now
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SKYWISE

UK
Civil Aviation
Authority

SKYWISE

Welcome.

Please select your Flightdeck
categories to continue.

() ATOL
from the CAA (®) Aerodrome safety

() Aeromedical Examiners
@ Air displays and events

(@) Air traffic control
9:41 100% (-

operations

Alerts safety
security

3 security
Unread
alerts

Flightdeck >

Your categories 06/29

A platform putting safety first for the CAA

Air traffic control

Airside work

Flight training private

Insight

This project was about keeping commercial and
General Aviation pilots aware of statutory safety
notifications. Historically, these notices had been
sent out in paper or email to everyone, inundating
those it wasn't relevant for. We needed to create
a platform that could host instant updates and

personalise content, targeted the correct audience.

We needed to create a platform which could host
instant updates and allow the personalisation of
content so it would always be relevant to the right
audience(s) within the aviation community.

l|dea

We developed a digital notification platform
including a website, app, email and SMS service,
all controlled by a single content management
system. Designed to work across iOS and
Android smartphones, tablets and computers,
users would receive relevant notices, visible via
an online user-curated dashboard.

Impact

The platform has made critical CAA comms
much more efficient, and the solution has been
hailed as 'best in class' within the global aviation
industry. It has over 30,000 registered users and
has won numerous industry and design awards
over the past five years. Following feedback, a

second version was launched in 2023 to enhance

the user experience further.

Private pilot aeroplane

Private pilot helicopter

Airline safety
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Aviation meets STEM In this ultimate rescue mission!

We have received a new radio message from
Amtelia — she has escaped and has been able to
make her way to a nearby airfield — time i of
the essence and she needs rescuing as quickly as
possivle! The airfield is 80 miles away

Which of the following options will you choose?

& (detour)

1)
Insight ldea Impact - u

PUZZLE 9

We needed to create an escape-room-based After a lot of researching and idea generation we Through the two versions created we
activity that centred around the airspace finally landed on a puzzle-type story lead solution, received a hugely positive reaction
modernisation strategy, helped impart knowledge  that would lead the reader through the learning in from both audiences.

and learnings, while also being fun and engaging. an interactive way. The last two questions would

The target audience was KS3&4 pupils and then divert to a ‘choose your own adventure’

industry-focused individuals. type approach, allowing for discussions — with

NO correct answers, just different outcomes and
consequences based on the choices made.




CANSO
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Civil Aviation Minister inaugurates the CAMNSD Asia

Pacific Conference 2022 in Goa, India

WES HOW -

CANSD in statistics

& 86 fDr 2(] 'DDD =§'>'f 90%

1
CANSO at the 415|: IEAD
.ﬂcsnlmhl_',r

"H'-I LI:‘T'IH:D‘ ?HE \

e /_
S 4 cans "
" WHAT IS ATM?

trch on e

Transforming aviation management

Insight

CANGSO is the global voice of the air traffic
management (ATM) industry. They connect the ATM

iIndustry to share knowledge, expertise and innovation.

Following our successful rebranding work, CANSO
asked us to modernise their website to reflect industry
changes around sustainability, autonomous flight and
space flight. The site was split into a public-facing
website and a membership intranet. The latter needed
a major overhaul to allow for more effective inter-
member communication and content sharing.

View website u

l|dea

We delivered the public-facing website
content and the registered membership
intranet via a Hubspot CMS. Hubspot allows
for targeted marketing, member segmentation
and registration and provides CANSO with a
single source of truth, user data and powerful
analytics to help shape content and drive
membership involvement.

Testimonial

“The Surgery just get us. It helps that they have
worked in the aviation sector for decades,
which is hugely useful.”

Deborah Seymour
Director of Communications



https://canso.org/

surgeny

CA N S o AIRSPACE i e
WORLD 20273

Plakivum Soanse nlnd“u THAI."ELE
09:20 -

e

GENEVA, 8 -10 MARCH 2023
AI RWSORPLII)\CE BROUGHT TO YOU BY CANSO

Airspace World Today.
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The sky’s the limit at Airspace World, Geneva

Insight ldea Impact

With only nine months to prepare, CANSO ran To create an engaging global corporate event With over 800,000 page-impressions in the

the world’s largest ATM exhibition in Geneva. website, that also served as a digital marketing lead up to Airspace World, the website helped
Having supported ASW'’s brand development, we  and event tool for the international event teams, bring over 5,000 attendees access to over 170
were asked to create a platform to share event as well as produce an app for attendees to plan exhibitors and up to 133 agenda sessions during
details, contact interested parties and collate their visit and network during the exhibition. the three-day event. Over 1,800 app downloads
speaker applications. Connecting attendees meant users could both network and plan visits
during the event and facilitating networking was smoothly.

also key.

View video u



https://vimeo.com/manage/videos/790012702/6f9f820411
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With ten months ago when | found out we would be taking over the running of the
world’s largest ATM exhibition, | genuinely didn’t know how we would do it.

To be stood here today, having received so many great comments about the running
of the show, the content of the theatres, the look and feel, the communications, the
CANSO stand, the app, the best Executive Summit ever, etc is incredible.

Thank you. Every one of you played a vital role in making our inaugural Airspace
World a huge success.Looking forward to the second edition!

Deborah Seymour Communications Director

CANSO
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Vocational Education Cardiff:

Streamlining Operations with a Bespoke Web Solution

Insight

Vocational Education Cardiff is an alternative
provision school offering BTEC programmes.
They came to us for a web solution to help them
manage pupils' attendance and behaviour and
streamline their operations across the board to
reduce their reliance on manual spreadsheets.

l|dea

Taking their brief, we created a web platform
with a connected app. The app makes it easy
for teachers to mark student registration and
behaviour with a simple UX and notifications,
whilst the web platform provides a central
database for all student and class information.
We've taken away the reliance on multiple
spreadsheets, and the coding platform makes it
easy to add new features as needed.

Impact

Our fully GDPR compliant web platform and app
IS a bespoke system built to the client’s specific
requirements - there is no unnecessary bulk. It
means referring schools can get accurate and
timely information freeing up our contact to ‘do so
much more with their Friday afternoons’!

surgeny




CH’RP

Confidential Human Factors
Incident Reporting Programme

Helping people speak up to CHIRP about safety

Insight

We know good digital design doesn’t just need to
look good; it needs to improve user experience
and customer engagement too. CHIRP required

a new look and a refreshed, more practical digital
presence and functionality to pursue their purpose
of giving people a place to share aviation and
maritime safety concerns. As always, we took the
time to really understand the issue.

View video u

surgeny

Submit a Report

) AvaTion

< What We Do

CHIRP = Confidential Human Factors
Incident Reporting Programme

@ MARITIME

The aim of CHIRP is to contribute to the enhancement of aviation
safety in the UK and maritime safety worldwide, by providing a
totally independent confidential (not anonymous) reporting system
for all individuals employed in or associated with these industries.

CHIRP has been in operation for aviation sil
restructured in the form of a charitable con
make a more effective contribution to the r
issues. This corporate structure was selectt
organisation, with management and fiscal @

Board of Trustees. The Maritime programn CH RP —

CHIRP welcomes safety-related reports frc o—
—o
licensed aircraft maintenance engineers, c: < Latest Reports o—
community and people in the international
inductrn fichina indiictr and leiciire

Filter: Search reports:

All Categories A2

Previous quarters:

R

l|dea

“We want even more people to share their
experiences of aviation and maritime safety and
submit reports”, CHIRP told us. We created a
new look around an air and sea safety theme
and, through this new brand, built a bespoke
website — bringing the aviation and maritime
sectors together to make it as simple as possible
to submit a safety report.

Impact

The new digital functionality made accessing

and filling out reports easier and all new company
publications are now readable with limited

Wi-Fi. Maritime and aviation sector information

is available all in the same place — reports can

be submitted and saved on the go and there’s
already been an increase in reports received.
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https://vimeo.com/manage/videos/850468512/920100642d
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One hybrid virtual event, one marketing community,
one Convatec way of marketing

Insight ldea Impact

With 240 marketeers across multiple timezones, On day one we broadcast live from Convatec's The global team were bought together for the
and the newly formed Marketing Centre of Reading office out to their global community, first time as one marketing community. The
Excellence, we needed to create an engaging hearing from their CEO and setting the success of the four day sessions left the global
way to bring the community together that felt like,  foundations for the rest of the event. The next team feeling inspired and empowered for the
more than just a ‘Teams meeting’. three days saw a mix of vision broadcasts, future of Marketing at Convatec.

ensuring the branding and key messaging were
communicated coherently and dynamically.



The week was a great reminder of the
Importance of marketing and even more
importantly the incredible energy and
value that you get from such a diverse
and engaging group of people unified
around our passion for improving the
lives of the people we touch.
Thoroughly enjoyed the conference.

Andy Hunter Global Sales Force Effective CRM Director

convatec

surgeny

What a fantastic week, you thought
about every single detall and | need to
share a big thank you on behalf of the
whole team for always being there and
avallable and support each of us at
every step!!! What a result.

Silvia Grattieri Global Marketing Director Masterbrand

convatec



i VIRTUAL®X VOYAGE

Flying virtual for the GA community

surgery

Insight ldea Impact

The ask was to create a virtual roadshow, as
in-person events weren't allowed in lockdown
2020. This needed to feel far from a PowerPoint
delivered via Zoom and really engage attendees.

Virtual Voyage was born, delivered via Zoom
but full of engaging speakers, video content
and Q&As which enabled the General Aviation
(GA) community to have their say and feel
listened to.

Over 2,000 of you registered to attend the five
sessions. It was great to see you all!

View video u

Integrating UAS and GA
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https://vimeo.com/manage/videos/782945287/590b9843ad
https://vimeo.com/manage/videos/782945287/590b9843ad

L aunching easydet’s 2022 plan to their top 350 leaders

Insight

easyJet wanted to create a fun and inspiring
creative campaign that communicated their 2022
plans. The campaign was to be delivered to the
top 350 leaders at their annual virtual conference.

View video u

l|dea

We needed to reach a global audience during

a time where travel was restricted (even for an
international airline), so we brought everyone
together with an upbeat and engaging virtual
conference. The top 12 leaders were together in
their Luton head office, and lbroadcast live to the
worldwide audience.

Impact

The top leaders left the event inspired for the year
to come with a clear narrative to pass on to their
colleagues and teams.
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https://vimeo.com/manage/videos/790026457/7a13295775
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Connecting EuroGeographics geospatial membership

Insight ldea Testimonial
EuroGeographics needed us to develop a We set about building a new membership digital “You guys were superstars in helping us
new membership website out of the bones of ecosystem for members. Using WordPress and navigate and build out a complex online
an antiquated and organically grown online Hubspot, we developed an online platform split proposition to explain our purpose and
presence. Content had become out of control into a public-facing website and a membership support our membership.”
and couldn’t be referenced, maintained or used intranet. The latter existing site needed a major Sallie Payne
by their membership. overhaull to allow for rn.ore effective mtq—member Head of Operations and
comms, content archiving, content retrieval and

, Association Management
new member event-sharing tools.

View website



https://eurogeographics.org/
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e Stronger
together
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Award of Excellenc

A dynamic TV-show style virtual event to

inspire GBG’s people to feel stronger together
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Insight ldea Impact
. - X ..and write your own P \rl'
GBG wanted to bring their employees together A live virtual TV-show experience with no speaker 92% agreed that they enjoyed the event, i PNt GR ston? il
globally to celebrate the year, thank everyone talking for more than nine minutes to keep it 83% felt inspired to smash the year ahead, '
for their part in their success and to excite them dynamic and interesting. We maxed out on 91% felt proud about what GBG do,
about their future plans. the interactivity and created a bespoke virtual 87% felt clear on where they’re heading and
photobooth to capture the moment 95% Dbelieved they were stronger together.

when everyone was 'stronger together'.

View video u



https://vimeo.com/manage/videos/790043428/df57f5bef1
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Growing a look and feel for a school website

Insight ldea Impact

Highfield & Brookham School website and brand We simplified the existing colour palette to bring The new website reflects the school’s prestige,
wasn'’t reflecting their main selling points, values or  greater sophistication. We focused on using academic aspiration and pastoral qualities.

ethos. Their wow factors weren’t being showcased natural photography to showcase their stunning The Highfield & Brookham team now have greater
and parents were experiencing a muddled user grounds, and students enjoying being at the ownership with the ability to create sophisticated
journey. They needed a new, modern website and  school. Movement and interactivity were added to content and automate some of

harmonised identity that improved on all these encourage visitors to explore the website and we their administrative workflows. Best of all —

areas, but more importantly, to enable them to made it simple for staff to update their content parents find it much easier to keep up to date
attract new families and teachers. and create their own premium-style pages. on their child's school life!

View website u


https://highfieldandbrookham.co.uk/
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The Surgery offered us a fresh, creative approach when we were looking for a
company to design our new website. A joy to work with throughout the project and
since, always open to ideas and show incredible patience when presented with
our often short deadlines. Our new website is exactly what we hoped it would be.

The reliability and accuracy of our events calendar has made a huge difference. The
fact that any changes are reflected instantly has meant that staff and parents know
they can rely on the information shown. | know this was a complex puzzle to solve.

Lisa Langridge Marketing Manager

Highfield 2% Brookham



WHAT GOOD
LOOKS LIKE

Service Standards Reporting App
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All aboard — solving problems for HS1 with
an app to iImprove their station experience

09:39

Select your service group

I N -

@ Information
(v) In this category of service elements we therefore
focus on the guality, accessibility and accuracy of

travel, wayfinding and general customer
information provided across the station.

Services

In this category of service elements we therefore
focus on the maintenance, management, quality
and availability of key services across the station.

Insight

HS1 came to us with a problem. Since reopening
St Pancras International the station had topped

the customer satisfaction charts, but not anymore.
What could we do to ensure they could deliver the
‘World’s Leading High Speed Rail’ experience at the
station and their other sites set against a range of
service level measures?

l|dea

We knew we had to make the solution as
accessible as possible for their teams on the go,
so we crafted a digital app solution giving them a
tool to instantly record, monitor and subsequently
improve the service level offering to passengers
based a four-tier quality framework.

Impact

Our ‘What Good Looks Like App’ app allowed

HS1 and Network Rail High Speed teams to plan
and implement improvements much more efficiently.
Team members could walk each of the HS
stations in a pre-set order to instantly score services
and get urgent faults and improvements organised
straightaway.

surgeny
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PHILIP JACKSON

PHILIT JACKSOM

ol

A simple and pure website for an inspirational sculptor

Insight ldea Impact

Philip Jackson is a sculptor noted for his Simplicity of style and navigation to showcase the A very happy artist, audience and customers!

public commissions and for his own more work. The website needed to be as unobtrusive

impressionistic private work. as possible, almost anti-design, so the artist's P

work could shine.

View website u


https://philipjacksonsculptures.co.uk/
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Vantage Infrastructure is an independent infrastructure specialist manager committed to delivering
sustainable investment solutions as a long-term partner to our clients.

B L

PEOPLE'

A+ PRI

ESG STRATEGY & GOVERNANCE

=]

- ~4T%

NATIONALITIES' FEMALE STAFF!

~13 O >$4.1b

Giving a brand and welbsite an advantage

Insight

We were given a simple brief to create a
sustainable and long-lasting brand for an
investment business within the privately-owned
investment group B-FLEXION. It required

its personality and visual language but would
sit well with other group companies and
product propositions.

View website

l|dea

We based the identity around the ‘v’ of Vantage,
represented in a repeating circular pattern/cog
to signify sustainability and growth. We picked
and used an orange and grey palette as these

had not been taken by other B-FLEXION brands.

Testimonial

“The Surgery Team nailed our brand and
produced a fit-for-purpose website to a tight
brief and budget. Always insightful, helpful
and a pleasure to work with.”

Omar Rahman
Managing Director

surgeny

Who We Are

V tg If t ctul omprises an expel dtaml ng-standin: g ttt nal relationships and a dive equity and debt
infrasf ure tme nt portfolio fi medfomth national busi of Hastings Funds Ma gment

‘We work clo: IyW|th ur global clients to |mp| ment leading de bt nd equi ty tmet olutio ithin the infrastructu ector
and support investee compal to create more resilient and sustainable busi s to meet tom ructure needs.

We belie ustainable esting al nd active Iy ESG (Envi 5 ial and Go ce) consi ations in our pvocess
asa drivev cf val I d k R fle t fth V t age sign t ory to th P pl s for Res; p bI In tme t Ta: k Force for
Climate-Related Fin: | Di uppol t and a GRESB Infrastructure Me mb

INDEPENDENT SOLUTIONS LONG TERM

Sjs

Private infrastructure debt
and equity investments
only

VANTAGE INFRASTRUCTURE LOGO GUIDES

VANTAGE INFRASTRUCTURE Logo - Area of Isolation VANTAGE INFRASTRUCTURE
is equal to the height of one V from the Star Device. Colour Specs

VANTAGE GREY VANTAGE ORANGE
Pantone® Pantone®
Cool Grey 11 Orange 021
4 L #53565a #fe5000
> < R 83 R 254
G 86 G 80
B 90 BO
‘7/\" INFRASTRUCTURE Cas co

M 34 M 75
Y 22 Y 100
K77 KO

VANTAGE INFRASTRUCTURE Logo files - Make sure you use the right version for the final output medium. These colours are designed to look
the same, whether online in full colour print or in special 2 colour pantone reproduction. The will LOOK WRONG if you use the wrong files.

V2 VANTAGE ;\Vb VANTAGE £ VANTAGE

7/\V INFRASTRUCTURE I\\\ INFRASTRUCTURE 7“ INFRASTRUCTURE

Vantagelnfra_CMYK.ai Vantagelnfra_PANTONE.ai Vantagelnfra_RGB.ai
For FOUR COLOUR PRINT use For TWO COLOUR PRINT use For ONLINE use

V-VANTAGE V- VANTAGE V- VANTAGE

INFRASTRUCTURE INFRASTRUCTURE INFRASTRUCTURE

Vantagelnfra_CMYK.-WHITEai al a_PANTONE-WHITE.ai Vantagelnfra_RGB-WHITE.ai
For FOUR COLOUR PRINT use or DLOUR PRINT use For ONLINE use

What We Do

‘We manage over 60 investments in the energy, environment, transportation, data infrastructure and social infrastructure sectors
ross Europe, North America and Australia.

MANDATES

Bespoke solution for individual I t aimed to del I pecific
target return and/or yield objec s. Our manda t n c
single or multiple assets, targe! t I d or open: d d pro d t
and offer full investment life cycle vices or foc asset
management

FUNDS

Focused in tmetpdttgtgp -defined risk, retu
ad/ yldp ofiles with c nd/or geographic If

CO-INVESTMENTS

Investment alongside a pooled vehicle in specific target private
infrastructure companies



https://www.vantageinfra.com/

Our clients
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Our awards

Award of Excellence

GBG All Employee
Virtual Kick Off

2023

Best
Medium Agency

2023

A
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STEVIE’
WINNE

NTERNATIONA
NESS AWARD

HS1 CAA Dronesafe
‘What Good Looks Brand, Website
Like’ App & Drone Code

2019 2018

ERILLIANHCE A'WaARM
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IC Consultancy
of the Year

2022

L o
=
A=

=
=S
=c
=

CAA
The Skyway Code

2018

EMPLOYEE TOP ENGAGED

] o Y WORKPLACES

EMPLOYEE
ENGAGEMENT
AWARDS

Uk & EUROPE
ENGAGEMENT :
AWARDS )

Best Use of Storytelling

Best Interactive Content

Nestlé’s Ignite Consultancy

Cadent Gas’ Cadent Gas’ Leadership Programme of the Year
Challenge Campaign Challenge Campaign 201 019
2021 2021
2018 2018
STEVIE STEVIE
WINNER WINNER

4 4

NTERNATIONA NTERNATIONA
SINESS AWARD SINESS AWARD

E.ON Southern Co-op easydet
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National Grid
Heartbeat CRM Employee Pension Bring Energy To Life
Video Annual Report Campaign App & Web Platform

2018 2018 2018 2018
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BARN TO
BOARDROOM

Bringing our friends, colleagues and clients
together to talk all things IC. Our Barn to
Boardroom (B2B) networking event was
established way back in 2015 and is a chance
for |IC and engagement professionals to

come together and share their challenges,
experiences, ideas and frustrations.

We’'re very lucky to work in a beautiful bit of
the West Sussex countryside. Our location (in
an old converted barn) gives everyone the time
and space, and the freedom they need to think
creatively.

At B2B we unearth new thought-provoking
and down-to-earth real life stories from our
speakers (the sort you won'’t typically find

on the speaker-circuit). We get five-star rave
reviews every year, so don’t be shy, just ask for
an invite.

| surgery

It's so easy to neglect your own personal
development, but events like this, with like-minded
|C professionals are a great opportunity to learn,
grow and focus on the things that really matter.

Claire Widd Head of EMEA Internal Communications

rackspace

technology



Carly Simon (sorry Carly AND Simon), our

|C Director and Employer Brand expert love

to chat all things employer branding on their
reqular popular podcast. With insight and

top tips from industry experts (alongside their
interesting stories and embarrassing cock ups!)
the KA podcast can help you build your own
kick-arse employer brand. (Insert obligatory
use of emaoji here).

Listen here

ARSE

surgery

EMPLOYER
BRANDS

THE PODCAST

WITH SPECIAL GUESTS FROM



https://www.buzzsprout.com/1810379

Our day rates

o

Internal

Comms &

Employer
Brands

Behaviour Change &
Employer Brand Expert

|C Director

IC Specialist
Senior Copywriter
Junior Copywriter
Speech Writer

IC Project Manager

£825
£825
£650
£550
£350
£700
£400

b

o

Design
& Brands

Creative Director
Designer
Artworker
Senior Visualiser
lllustrator

Art Director

Project Manager

£825
£660
£550
£825
£825
£825
£400

Animation
& Film

Animator

Storyboarder

Script Writer / Editor

Video Direction (1x person + Kkit)
Video Editor

Art Director

Project Manager

£700
£825
£700
£1,100
£700
£825
£400

Digital
& Virtual

Content Director
Senior Web Developer
Web Designer

Senior App Developer
PowerPoint Designer
Project Manager

£825
£825
£660
£825
£660
£400



surgery
(Get in touch

We can engage your people in an empathetic, exciting and different way.
We will work closely with you to develop ideas and smash your objectives.
We can’t wait to start working with you.

Contact us Find us Follow us
t. 01428 707524 Surgery Design and Digital Ltd

e. info@ineedsurgery.com Granary Barn, Orchard Park Farm, Lurgashall
ineedsurgery.com Petworth, West Sussex, GU28 9EU

CYBER
ESSENTIALS

v;

CERTIFIED
PLUS


mailto:info%40needsurgery.com?subject=
http://ineedsurgery.com
https://www.google.com/maps/place/The+Surgery+Design+and+Digital+Ltd/@51.037583,-0.667825,17z/data=!3m1!4b1!4m5!3m4!1s0x4875cb282d0c1d1b:0x395193096c9a535c!8m2!3d51.037583!4d-0.665631
https://www.google.com/maps/place/The+Surgery+Design+and+Digital+Ltd/@51.037583,-0.667825,17z/data=!3m1!4b1!4m5!3m4!1s0x4875cb282d0c1d1b:0x395193096c9a535c!8m2!3d51.037583!4d-0.665631
https://www.google.com/maps/place/The+Surgery+Design+and+Digital+Ltd/@51.037583,-0.667825,17z/data=!3m1!4b1!4m5!3m4!1s0x4875cb282d0c1d1b:0x395193096c9a535c!8m2!3d51.037583!4d-0.665631
https://www.linkedin.com/company/the-surgery-design-digital-ic/mycompany/
https://www.facebook.com/surgerysocial
https://www.instagram.com/surgerysocial/
https://vimeo.com/surgerydigital
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